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Program Information
Out of 165 respondents to the 2021 Graduation Survey, 21 (12.72%) responded that they are pursuing
a Master of Business Administration online.

Tuition Discount
e Out of the 21 graduate students who earned an MBA online, 9 (42.86 %) indicated they
received some form of tuition discount
o 3 received an alumni discount (33%)
o 2 received a partnership discount (22.22 %)
o 4 received Veterans/Military benefits (44.44 %)

Online Students Taking On-the-Ground Courses
Of the 21 students in the Master of Business Administration Program who attended the online

program, 3 (14.29%) responded that they took classes on-ground as part of their program.

MBA Online Students attending on-ground classes

Students

Redlands 3 100%

San Diego 1 33%

South Coast Metro/Orange County 1 33%
Course

Convenient schedule 3 100%

Ability to Complete Degree o
Requirements More Quickly 3 100%
Greater Personal Accountability 3 100%
Personal Interaction with The Faculty 2 66%
Ability to Meet Other Students In
. 2
Their Program
Desire for Face-To-Face Project

Collaboration

66%
2 66%

Employment

+ 18 out of 21 respondents said they are currently employed (85.71 %)
+ Of the 21 students employed:

- 28 are employed full-time (87.5 %).

« 8 make between $60,000 and $100,000 a year (25 %)

« 4 make over $100,001 a year (12.5 %).

1 Totals are more than 100% because on student took classes at all three of these campuses.



Industry Sectors”

Graduates in Industry
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Professional, Scientific, and Technical ServiCe:s "
Administrative and Support and Waste... - ————
Educational Services
Transportation and Warehousing -
Construction  m—
Finance and Insurance m—
Public Administration
Real Estate and Rental Leasing =
Retail Trade m—

Influences on Decision to Apply

Influences on Applying to Redlands m

The convenient campus location(s).

3.24
The ability to take classes online. 3.86
The experiences of students presented in various School of Business
media. 2.76
The reputation of the School of Business. 3.33
The availability of information provided on the university website. 3.24
The affordability of the program compared to other institutions. 3.00
The availability of financial aid. 3.10
The perceived value of the program. 3.43
The quality of the assistance I received in applying to the program. 3.33
The ease of applying to the program. 3.52
The requirements for applying to the program. 3.52
The quick response time of the university to my admissions questions. 3 4g
The ability to work at my own pace. 3.57
The convenient schedule of instruction. 3.57
The university's alumni and their familiarity with the institution. 3.19

Mean score measured using a 1-4 Likert Scale

2 4 respondents selected ‘Other’ and indicated Aerospace or Defense. These were counted under Professional, Scientific, and
Technical Services.



Overall Satisfaction

Satisfaction Measure

Overall, I am satisfied with my experience attending the University of
Redlands School of Business 95.24%

I would recommend the University of Redlands School of Business to
a friend or acquaintance. 95.24%



