
 
 

2022 MBA Graduation Survey 
Program Information 
Out of 144 respondents 65 (45.14%) responded that they are pursuing a Master of Business Administration.  

Tuition Discount 
Of the 65 respondents in the Master of Business Administration, 44 (67.69%) said that they received some form of tuition 
discount.  

Classroom Modality 
Most of the MBA student respondents took most of their classes in the Online Live (synchronous) modality. 

Mod a lit y P e r ce n t a g e  
Nu m b e r  o f St u d e n t s  

(6 5  t o t a l r e s p on d e n t s ) 
On lin e  Live  – (syn ch ron ous ) course s  ta ugh t  
rem ote ly so th a t  s tuden ts  ca n  log  in  a n d  a t ten d  
cla s s  from  a n ywh ere  wh ile  in te ra ct in g  with  fa cu lty 
a n d  on lin e  peers  in  rea l-t im e. 

56 .92% 37  

On -Groun d  – courses  ta u gh t  in  person  wh ere  
s tuden ts  a t ten d  cla s ses  a t  a  ph ys ica l loca t ion . 

7 .69% 5  

Con n ected  Ca m pus  – on ce  a  week you  virtua lly 
a t ten d  a  cla s s  sess ion  con ducted  live  a t  a  ca m pus  
loca t ion ). 

3 .08% 2  

On lin e  – (a syn ch ron ous ) courses  wh e re  
s tuden ts  ca n  do th e ir cours ework a t  th e ir own  
pa ce  a n d  sch edule . 

32 .31% 21  

MBA Concentrations 
Of the 65 Master of Business Administration Students, 9 (13.85%) said they pursued a Marketing concentration, 11 (16.92%) 
said they pursued a Finance concentration, 5 (7.69%) said they pursued a Global Business concentration, 6 (9.23%) said 
they pursued a Geographic Information Systems/Location Analytics concentration, and 34 (52.31%) said they pursued no 
concentration. 

  



Concentration Satisfaction 
Of the 31 respondents in the on-ground Master of Business Administration who pursued a concentration, 30 (96.77%) 
agreed or strongly agreed that they were satisfied with their concentration. 

 

 

 

 

 

 

 

 

 

 

 

 

Reasons for not Choosing an MBA Concentration 

Re a s o n  g ive n  fo r  n o t  ch oos in g  a  con ce n t r a t ion  
P e rce n t a g e  o f 
Re s p on d e n t s  

I  wa s  seekin g  a  com preh en s ive  overview of bus in ess  ra th er th a n  
a n  in -dep th  kn owled ge  in  a  pa rt icu la r a rea  

65 .52% 

Non e  of th e  con cen t ra t ion s  a ppea led  to m e  23 .53% 
Th e  Sa turda y sch edu le  of cla s ses  for th e  con cen t ra t ion  courses  
d id  n ot  fit  th e ir  person a l/ p rofes s ion a l sch ed ule s  

5 .88% 

I  wa s  n ot  a wa re  th a t  th e  un ivers ity offe red  con cen t ra t ion s  5 .88% 
I  sa w n o person a l/ p rofe s s ion a l va lue  in  pursu in g  a  con cen t ra t ion  2 .94% 
Th e  peers  close s t  to m e in  m y coh ort  d id  n ot  ch oose  a  
con cen t ra t ion  

2 .94% 

Th e  con cen t ra t ion  would  n ot  d isp la y on  m y d ip lom a  2 .94% 

 
Additional Concentrations 

Are  t h e r e  a n y a d d it ion a l con ce n t r a t ion s  t h a t  wo u ld  h a ve  m a d e  
t h e  MBA m or e  a t t r a ct ive  t o  you ? 

P e rce n t a g e  
Re s p on s e  

Bus in ess  An a lyt ics  a n d  Big  Da ta  Ma n a gem en t  29 .79% 
Hu m a n  Resources  Ma n a gem en t  25 .53% 
En trepren eursh ip  14 .89% 
Non -Profit / Govern m en t  10 .64% 
Accoun t in g  10 .64% 
Hea lth ca re  Ad m in is t ra t ion  6 .38% 
Da ta  Security/ Cybe rsecu rity 6 .38% 
Sus ta in a b le  Bus in ess  4 .26% 



Custom Concentrations 
Of the 65 respondents in the Master of Business Administration, 39 (60.00%) responded that they would have been 
interested in pursuing a custom concentration if the option had been available. Concentrations mentioned more than once 
in comments were Data Analytics (5), Human Resources (2), Supply Chain (2), Sustainability (2), Public Administration 
(2), Accounting (2), Nonprofit (2), Health Care Administration (2), and Entrepreneurship (2). 

Measures of Student Satisfaction - MBA Students 
Students in the MBA program were most satisfied with the length of the program and self-registration.  

Ove ra ll, I  a m  s a t is fie d  wit h  t h e  fo llowin g  e xp e r ie n ce s  a t  t h e  Un ive r s it y 
o f Re d la n d s  Sch o ol o f Bu s in e s s  & So cie t y 

*Me a n  

Ava ila b ility of fin a n cia l a id  3 .11  
Ca m pu s  fa cilit ies  3 .2  
Ca m pu s  sa fe ty 3 .11  
Curricu lu m  3 .22  
Cla ss room  en viron m en t  3 .22  
Educa t ion  p rice  3 .03  
Educa t ion  qua lity 3 .3  
Educa t ion  va lue  3 .3  
My deg ree  p rogra m  3 .01  
Networkin g  op portun it ie s  3 .08  
Se lf-reg is t ra t ion  in  s tuden t  p la n n in g 3 .38  
Len gth  of p rog ra m  3 .38  
Tuit ion  d iscoun ts  3 .05  
*Mean  score  m easured  u s in g  a  1 -4  Liker t  Sca le  with  4  = “Strong ly Agree” a n d  1  = “Strong ly 
Disagree”  

21st Century Business Skills 
93.62% of all MBA respondents agreed that they had improved their 21st Century Business Skills as a result of their School 
of Business & Society degree program. 

As  a  r e s u lt  o f m y p r og r a m , I  h a ve  im p r ove d  in  t h e  fo llowin g  2 1 s t  Ce n t u ry Skills : *Me a n  

An a lyt ica l 3 .47  
In tegra t ive  3 .35  
Spa t ia l 3 .27  
En trepren euria l 3 .16  
Colla b ora t ive  3 .58  
Pers ua s ive  3 .37  
Eth ica l 3 .52  
Socie ta l 3 .41  
En viron m en ta l 3 .20  
Globa l 3 .38  
*Mean  score  m easured  u s in g  a  1 -4  Liker t  Sca le  with  4  = “Strong ly Agree” a n d  1  = “Strong ly 
Disagree”  

 
  



Measures of Student Satisfaction  - Student Services, MBA Students 
A supplementary survey asked MBA students about satisfaction with student services.  

Th e  fo llowin g  con t r ib u t e d  t o  m y s u cce s s  a t  t h e  Un ive r s it y o f Re d la n d s  Sch ool o f 
Bu s in e s s  & Socie t y:  *Me a n  

Adm in is t ra t ion / Sta ff 3 .28  
Cla ss  Size  3 .41  
Belon gin g  to a  Lea rn in g  Coh ort  2 .9  
Curricu lu m  Projects  3 .19  
Curricu lu m  Structu re  3 .24  
Fa cu lty 3 .35  
Sch edu le  of I n s t ruct ion  3 .3  
*Mean  score  m easured  u s in g  a  1 -4  Liker t  Sca le  with  4  = “Strong ly Agree” a n d  1  = “Strong ly 
Disagree”  

 
Measures of Student Satisfaction – Degree Value, MBA Students 
MBA students view their degree from University of Redlands School of Business & Society positively overall. Though less 
than half experienced a direct benefit by the time of graduation, most students believe that their degree will ultimately 
lead to increased earning potential and career advancement. 

Do you  a g re e  wit h  t h e  fo llowin g  s t a t e m e n t ? 
P e rce n t a g e  
o f s t u d e n t s  
wh o  a g r e e  

I  a m  sa t is fied  with  m y curren t  job . 92 .00% 
My deg ree  is  re leva n t  to m y curren t  job . 84 .00% 
My deg ree  h a s  im p roved  m y overa ll job  p erform a n ce . 92 .00% 
My deg ree  h a s  h e lped  m y bosses  or execu t ives  to see  m e a s  a  m ore  
va lua b le  em ployee  in  m y curren t  role . 

88 .00% 

My in ten t  in  pursu in g  m y degree  wa s  to in crea se  m y ea rn in g  power. 100 .0 0% 
My in ten t  in  pursu in g  m y degree  wa s  to h e lp  m e ea rn  a  p rom ot ion . 84 .85% 
My in ten t  in  pursu in g  m y degree  wa s  to h e lp  m e ch a n ge  jobs . 90 .91% 
My deg ree  h a s  in crea sed  m y ea rn in g  power. 100 .0 0% 
My deg ree  h a s  h e lped  m e ea rn  a  p rom ot ion . 54 .55% 
My deg ree  h a s  h e lped  m e ch a n ge  jobs . 51 .52% 
I  be lieve  m y degree  will in crea se  m y ea rn in g  power with in  th e  n ext  five  
yea rs . 

100 .0 0% 

 
  



Employment - MBA Students1 
75.76% of MBA Students in the School of Business & Society are employed. Their employment by sector was: 

  

 

 

 

 

 

 

 

 

 

 

 

Salaries 
Self-reported income for students in the Master of Business Administration is as follows: 

 

 

 

 

 

 

 

 

 

 

 

Career Services Support 
Of the 67 respondents in the Master of Business Administration who indicated they are currently employed, 14 provided 
information regarding how the university could support them in their employment growth. 6 said the university is already 
doing enough to support them, 6 suggested that they would have liked assistance in looking for employment, such as job 
fairs or job placement assistance. One of these students was specifically interested in learning more the types of 
employment for a GIS concentration. One student suggested a leadership module or formal class. 

 
1 The numbers in the Employment section come from a supplementary survey taken in June 2022 



Overall Satisfaction 

Satisfaction Measure 
Percentage 

Agree or 
Strongly Agree 

Overall, I am satisfied with my experience attending the University of Redlands 
School of Business 

93.99% 

I would recommend the University of Redlands School of Business to a friend or 
acquaintance. 

93.99% 
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