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About the Speaker
Dr. Wayne Gearey is senior vice president and chief
analytics officer for EMSI, located in Dallas. He is a
global expert in location economics and worked in
the real estate industry for 12 years as chief data
scientist for Jones Lang LaSalle. As a social scientist,
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In today’s tech savvy, connected global economy, identifying the
location of sustainable labor is an important business driver for
success. Clients demand advanced site selection through robust
spatial data modeling and in-depth location intelligence. Location
economics brings the best of location intelligence and commercial
real estate (CRE) econometric data to determine the potential for
future business success by analyzing the “location of things.”
Every company, even companies within the same industry, has
unique requirements for success. As a result, GIS for real estate has
become a critical analytic to produce interactive maps for descriptive,
prescriptive and predictive decision support. The principles that
govern a location decision come from the ability to measure
requirements for business and financial success. This presentation
will look at the underlying data, GIS technology and economic
indicators critical for business growth and financial sustainability by
presenting applied case studies.
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