
(SBUG 470) Cambridge, London and Paris: Tradition and Change in the United 

Kingdom and France 

                                       
 

Program Dates & Duration:   May 1 to May 13, 2023 (inclusive of flight dates)  

Requirements:  Pre-travel class sessions and post-travel assignment submissions  

Enrollment limit:    6 CAS students total 

Prerequisite:     BUS 226 or 228 (or permission from Instructor)  

 

Course Summary 

The UK/France Study Abroad trip analyzes business practices in Cambridge and London in the UK, and 

Paris, France. Students discover the ways tradition and change interact within business and between 

business and society, in part through their interactions with start-up entrepreneurs, technology leaders and 

other organizational leaders and executives, and through their immersive experiences in these locations.  

 

Course Fee 

$3,245  

 

Included in Course Fee 

The fee includes lodging in business class hotels (double occupancy), breakfasts, Wi-Fi, ground 

transportation, transfers between cities/hotels during the program, business and academic visits, welcome 

and farewell dinners, select cultural excursions and international health insurance. Single occupancy 

accommodation is available for an additional fee. 

 

Beyond Course Fee 

The Trip Fee does not include shopping, meals not included in the program, and other personal expenses. 

Airfare to and from the UK and France is not included, although students may book their tickets through 

School of Business & Society recommended travel agent. Airport-hotel transfers in both the UK and France 

are also the financial responsibility of the student. 

 

Course Description 

Students intensively study business in a specific country or region in the world (in this case, Cambridge and 

London in the UK, and Paris, France). They evaluate the characteristics of the analyzed area’s socio-

economic conditions, its policy environment, and its business activities. They then analyze how these 

factors jointly influence the international marketplace. Course combines pre-travel class sessions with 

overseas seminars, company/institutional visits, and cultural exposure. 



 

Students will travel to observe the economic, social, and political conditions of the countries at the regional, 

national, and global levels and analyze how those conditions impact and influence business. Students will 

benefit from an enhanced ability to evaluate parallel processes of globalization and regionalization and will 

examine the challenges presented by global business to existing socio-political structures.   

 

The primary focus of this travel course to the UK and France will be on the areas of business innovation 

and tradition. 

 

▪ What international business issues and prospects are particularly relevant for these two countries?  

(Brexit, nationalistic tendencies, etc.)  

▪ What strengths and weaknesses do industries in both countries have?  How do they compare with 

one another?   How will that change in the future? 

▪ What are the resulting opportunities that exist, open, or close for U.S. businesses? 

▪ What threats to the U.S. economy exist or are in the process of emerging? 

▪ What do businesses outside of the regions studied (e.g. U.S. businesses) need to know to seize 

opportunities and protect themselves from threats? 

Contact 

Carlo Carrascoso, Ph.D. 

Professor, School of Business & Society 

Carlo_carrascoso@redlands.edu 

Teams and Zoom accessible 

mailto:Carlo_carrascoso@redlands.edu

